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TURN STRATEGY INTO EXPERIENCE.

COMPANY
PROFILE
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THE PROPOSITION

Clients do not need more output.
They need a clearer answer.

BRAVOTE & ZBriefie BEFIMTHIM ERH N BB 0, #HEIBig
ldea, B/REWEHIT.

STRATEGY CREATIVE
Find the real problem. Make one decisive idea.
EXPERIENCE

Turn the idea into something people can feel.
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THE STUDIO

Senior at the core.
01 A

- /

Light by design. Built for speed.

One senior creative brain, amplifi
specialist partners.

y Al and the right

/.

./-.
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WHO WE ARE

A senior-led Brand & Creative Studio.

BRAVOARZZRERIPAAgency, ME—MEEE. EHENSMEIESERL.

HUMAN

Insight - Judgement - Strategy - Big Idea

Al

Research - Visualization - Prototype - Iteration

NETWORK

Specialists activated only when the work needs them.
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THE OPPORTUNITY

BRAVO enters where the work is most
uncertain.

SAMBEINELRRIC. AEERBFE. ENEEZFIAENTRE.

01 PITCH STUCK IREI%HBIg Idea, HIBEILIERREF .
02 BRIEF REJECTED BEFEZITRE, FEEMEX A,
03 LAUNCH UNCLEAR S EEEE— A UAMEENEHETR.

04 MARKET SHIFT FEREHEANEZE, FEXRIINESRIA,
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WHAT WE DO

2 Three ways to work with
O BRAVO.

Start with the real business problem.

Choose the smallest engagement that can unlock the

next decision.
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FOR AGENCIES

Agency behind the agency.

FAgencyiRE A BEMIMTREES ISR : FAEEF, NEMEERARIE,

01

02

1X]

04

CREATIVE RESCUE

PITCH SUPPORT

STRATEGY SUPPORT

EXPERIENCE CONCEPT

WHITE LABEL - NDA - NO END-CLIENT CONTACT
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REEFBrief, RIEAE SBIg Idea,

BIURRZONE. SIBERS XBRIA,

HERR. B, FREMSRREZRE,

EEBEMANZE. RE. BEa)5HiE.



FOR BRANDS

Build the idea before building the

campaign.

FIEMmEERANEIR, BiRkENZEIENENEFE, FHENGIF.

01 POSITIONING

02 LAUNCH NARRATIVE

03 CAMPAIGN IDEA

04 EXPERIENCE SYSTEM
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mAEEN ., RREFRSMEEK.

am LT, mEARSZORTHTRNE.

AJBERAR. ZRSRELERNEIEFER.

IERBEA—MAFEERZRNMR.

\ \



CHINA — US

Before entering a new market, test the
story.

EXEHA. PETIZHZRSARREN, BHPEREEERAZAISHE—REIES™
1710 T

01 READINESS TR FRMES BEAFHEIZE,
02 AUDIENCE RRER. XUEESZRER,
03 NARRATIVE RNFRIA. mERESMEEM,

04 CREATIVE EREEZS. RRAGRSRERE,

BRAVO COMPANY PROFILE 2026



HOW WE WORK

One idea should organize the whole
experience.

BNV IEAZEMES AT, MEXI—TEBEE. BERRIZD.

01 02 03
STRATEGY BIG IDEA TRANSLATION
BFHEIEN O R — B ERHZEBE. AES5ED)

THE CHALLENGE — THE IDEA — THE TRANSLATION — THE EXPERIENCE
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04

EXPERIENCE

L ARSLRRE



SELECTED WORK

03 Past height. Current
capability. —

Cases are evidence of how we think.

The year is context. The quality of the answer is the proof.
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BRAND x ENTERTAINMENT

Make professional basketball feel like

VIVO.
vivo x NBARZ— 2N &meEL, Me—EFENTERERAIEFS,

CAPABILITY / IP INTEGRATION - YOUTH CULTURE - EXPERIENCE PLATFORM - INTEGRATED CAMPAIGN

THE CHALLENGE

IENBARZ WS iAEMH, SvivoFR. &RAx. B mER R EIEERE,

THE IDEA

EABIPRMANRT. Fan Zone, 3KEEHLR). mmifiLs5 RIIEHE,

PLATFORM

Brand strategy launch - Summer basketball party - Curry China Tour - NBA China Games
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THEME — WORLD

Turn a meeting theme into a world.

PRCARFNEMR: EBFAMZARABMEERS L, MAIZXRERR. HE. RIESIBE.

CAPABILITY / THEME DEVELOPMENT - SITE-SPECIFIC STORYTELLING - IMMERSIVE DESIGN - EVENT NARRATIVE

2018 BT S % - HERREEAR S WES, ILRFRNTS 5051,
2019 AR 3k HAREEE - EREEEESE, LN N ELE AR,
2021 BigitE BEL - BEAREESRARRK, ERS EERES.
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MODERN CHINESE STORYTELLING

Translate culture. Do not decorate with it.

FEXAAR—HERANTS, ME—EJUREMEBRNRENE,

CAPABILITY / CULTURAL INSIGHT - BRAND NARRATIVE - PRODUCT LAUNCH - CONTEMPORARY EXPRESSION

E{.7n

MmERMSTmZELER, NEHZE, REME"ZULRHTRNE, FiLE.
R, T=RT@EBRIAL,

e/ \ R

EARXASAERH XU ERER, BIMAFIEESRICERRHES.,
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BRAND CULTURE — SPACE

Make the brand itself worth visiting.

HEERENEWZE, REFMMZE—HAIUERE. 2ZMCENREAR.

CAPABILITY / BRAND CONCEPT - SPATIAL IDENTITY - CONSUMER JOURNEY - SOCIAL CONTENT

FRRE SR

fEmRiciZ. ZEAHNS HEREHEE—TRAIRITE it ERMNREIE, ARANEERMEXXCHERENE
B FIEBREMRR.
RECENT PROOF

2024 H R MAEA R SMEE X - 2026 EXEE W MH. Bah5AI0INE
B RIERRAIMENT 4 MIEESRAHIMF AR,
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WHY BRAVO

Small is not less.
04 =

_—

-

It is more direct, more senior and more accountable.

.—/

The people making the decision close to the work.
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THE OPERATING ADVANTAGE

Senior direct. Fast by design. Human x
JA\}

BRAVORLEBAZMIE, MEFIEIREEZ L. EEXRBHRHIN. ARRSTEIEMA
=BRENEIE.

01 02

SENIOR DIRECT FAST BY DESIGN
ERSHAMNASE., BOER. RAN, BWORESRERE, L&
IXENREBERE, BRAEET,
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1 X]

HUMAN x Al

AITREIERR .. MRAESEN; AR
A, NS5 &EF,

H
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START WITH _
THE BRIEF.

Scale only when the answer is right.

15-MIN BRIEF TRIAGE
48H CREATIVE RESCUE

STRATEGY & CREATIVE SPRINT
~/ BRAVO

PITCH PARTNER / US MARKET PREFLIGHT
CREAT S TUDII

TURN STRATEGY INTO EXPERIENCE.

SEND US THE BRIEF

bravo-creative.com



